10 PLATFORM GROWTH SET TO CONTINUE

2009 saw huge growth in platicm
adoption, largely driven by the need tor
||:r:'J1|m|11::|1..I thal. will support & very
cifferent advice propasition and enable
advisers lo improve the service offered to
clients, As more achviser Firmssel oul their
proposition in the year ahead, plattorm

growth will remain a major theme,

Legacy assets, such as those in older style
products like with-profits, represent a
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PROPOSITION
CLARITY

2000 will see the silent majority of
acvisers gel their heads diown o the
serious busingss ol preparing for RER.
The noise over level four gualifications
will abate as the realisation dawins thal

for mosl advisers the diploma is not

such a big deal. The really fundamental
st is business model. Advisers wanting
a borg=term stake in the prolessaon will
wiodk oul a clear idea of what itis they do
and what they charge for it For those
wishing an early exit it will be a crunch
yiear, as they hurriedly put their atfairs in

- : &
orcher to avoid a fire sale m 20012, &
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hisge opporlunity for those advisers able
Lo agree charges directly with clients and
clearty demonstrate the benefits of their
acvice proposition, By efficiently
managing investments fromm a single view
and utilising the sophisticated investmen!
tools platforms can offer, tailor-made
portiolios can be built and monitored over
lime Lo ensure they deliver what Lhe client

expects.

Itis now up o the
platform market

[o ensure i

evolves its service
offering in line with
increased demand. :
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